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zurab vaSakiZe, besarion barkalaia

turistuli bazris dagegmva warmoadgens
erT-erT mniSvnelovan elements turizmis
dagegmvis saerTo procesSi da masTan dakav-
Sirebuli turistuli produqtis SeqmnaSi.
bazris dagegmva SesaZlebelia ganxor-
cieldes rogorc adgilobrivi da ucxoeli
turistebisaTvis, aseve qveynis turistul-
rekreaciuli potencialidan gamomdinare
turizmis calkeuli saxeobebis mixedviT.

turizmis bazarTan dakavSirebuli mar-
ketinguli saqmianoba Sedgeba ramdenime
mimarTulebisagan (marketingis miznebis gan-
sazRvra; marketingis strategiis SemuSave-
ba; sareklamo-sainformacio programebis
momzadeba da realizacia; turistul-sain-
formacio organizaciebi).

marketingis miznebi pirdapir dakavSire-
bulia bazris miznebTan, romelic SesaZle-
belia ganisazRvros 5 wlis vadiT da masSi
unda aisaxos Sesabamisi potenciur tur-
istTa ti pebis daaxloebiTi raodenoba,
qveyanaSi turistTa yofnis saSualo xan-
grZlivoba, gamtarunarianoba da sxva maxas-
iaTeblebi. mimRebi turistuli centrebis
ganviTarebis Semdeg, marketingis miznebi
SesaZlebelia dakavSirebuli iyos bazris
tipebis SecvlasTan,  mag.,  orientaciis Secv-
la ufro maRalxarisxian an specialize-
bul bazrebze.  aseTi midgoma, bunebrivia,
gamoiwvevs turistuli produqtis Sesabam-
is cvlilebebs dakavSirebuls – RirsSesani-
SnaobebTan, obieqtebTan da momsaxurebasTan.

marketingis strategia moicavs Semdeg
elementebs:

- marketingis buneba – mizanmimarTuli
im turistebis kategoriaze, romelTac aqvT
saerTo interesebi an mizanmimarTuli tur-
istuli bazris specifikur saxesxvaoba.
gamomdinare aqedan, cnobili xdeba ZiriTa-
di, damatebiTi da SemTxveviTi bazrebi;

- prioritetuli sareklamo – sainfor-
macio RonisZiebebis grafiki, romelic mima-
rTuli iqneba bazris sxvadasxva segmentze;

- sareklamo – sainformacio saqmiano-
bis ZiriTadi meTodebi, romlebic unda gam-
oiyenon tursawarmoebma momxmareblisaTvis;

- dagegmva droSi an sareklamo – sain-

formacio RonisZiebebis prioritetebis
gansazRvra, gansazRvruli bazris tipebi-
saTvis. dagegmva droSi SesaZlebelia damok-
idebuli iyos turistuli obieqtebis eqs-
pluataciaSi Sesvlis vadebze;

- qveynis dadebiTi imijis Seqmna, Semdeg
konkretul saqmianobaze gadasvla;

- potenciuri bazrebis mqone qveynebSi
turizmis warmomadgenlobebis gaxsna;

- marketingis zemoqmedebis Sefaseba
ganviTarebis msxvil proeqtebze, qveyni-
saTvis an misi romelime regionisaTvis;

- arsebuli turistuli RirsSesaniS-
naobebisa da dasvenebis organizaciis forme-
bis, aseve sxva potenciuri SesaZleblobeb-
is CamonaTvali;

- mezobel qveynebTan konkurenciis gaT-
valiswineba;

- turizmis ganviTarebis miznebis axsna
qveynis saerTo ganviTarebis, garemos dacvi-
sa da ekonomikuri, ekologiuri da social-
ur-kulturuli aspeqtebis gaTvaliswinebiT;

- turistuli obieqtebis, momsaxurebis,
Sesabamisi infrastruqturisa da potencia-
lis Sefaseba;

- moTxovnilebis donisa da gamtarunar-
ianobis potencialis gansazRvra;

- qveynis RirsSesaniSnaobebis Sedareba
bazris potenciur segmentebTan;

- turistuli bazrebis specifikuri kat-
egoriebis gansazRvra.

marketingis strategiis gansazRvra unda
Seesabamebodes qveyanaSi turizmis ganvi-
Tarebis mocemul vadebs. marketingis
strategia droTa ganmavlobaSi unda gada-
isinjos im motiviT Tu rogori tempebiT
viTardeba qveyanaSi turizmi.

sareklamo - sainformacio saqmianobis
programa muSavdeba bazris gegmuri davaleb-
isa da marketingis strategiis safuZvelze.
igi moicavs gavrcelebis arxebisa da arse-
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menejmenti da marketingi

buli sxvadasxva meTodebis codnas. Ziri-
Tadi sareklamo - sainformacio saqmiano-
bis programa SesaZlebelia SemuSavdes 3
dan 5 wlamde, sadac unda zustdebodes yovel-
wliuri sareklamo RonisZiebebi, aucilebe-
li da gauTvaliswinebeli xarjebi. sarek-
lamo - sainformacio saqmianobis yvelaze
gavrcelebuli meTodebia:

- broSurebis, plakatebis, rukebis, gzamkv-
levebisa da sxva sabeWdi masalebis gavr-
celeba turistuli produqtis momxmare-
blebs Soris;

- audiovizualuri masalebis momzade-
ba da gavrceleba prezentaciebze, bazrobe-
bze da sxva adgilebSi;

- reklama gazeTebSi, JurnalebSi, radi-
oTi, televiziiT da internetiT, mimarTu-
li potenciuri turistebisaTvis;

- turistul gamofenebze da bazrobe-
bze monawileobis miReba da sareklamo
masalebis gavrceleba;

- specialuri mgzavrobebis organizeba
romelic miznad isaxavs rogorc ucxoeT-
is, aseve adgilobriv tursaagentoebTan
kontaqtebis damyarebas;

marketingis erT-erT mniSvnelovan el-
ements warmoadgens potenciuri turisteb-
isaTvis informaciis miwodeba. aseTi saxis
informaciam unda moicvas qveynis geogra-
fia, istoria da kultura, sxvadasxva RirsS-
esaniSnaobebi, obieqtebi, momsaxureba, sakon-
suloebi da saelCoebi, satransporto kvan-
Zebi da sxva obieqtebi. aseTi saxis infor-
maciis ZiriTadi gamavrceleblebi arian
turistul-sainformacio biuroebi, mimRebi
turistuli centrebi, tursaagentoebi da
turoperatoruli firmebi.

qveyanaSi turistTa ricxvis gazrdisa
da potenciur turistTa nakadebis dagegm-
visaTvis saWiroa kvlevebis Catareba, Tu
romeli potenciuri qveynebi warmoadgenen
ZiriTad turistul bazars. aseTi qveynebis
dadgenis Semdeg saWiroa yvela im samuSaos
Catareba, rac xels Seuwyobs qveyanaSi tur-
istTa nakadebis gazrdas.

am stabiluri monacemebis safuZvelze
SesaZlebelia 3-5 wlis vadiT daigegmos
mizanmimarTuli saqmianobis Catareba ze-
moT aRniSnuli qveynebis turistul bazre-
bze. garda amisa, londonSi da berlinSi
yovelwliurad ewyoba msoflios udidesi
turistuli bazrobebi, sadac saqarTvelom
regularulad unda miiRos monawileoba

sakuTari adgilis dasamkvidreblad.
marketingis erTiani strategia moicavs

daniSnulebis adgilis marketingsac, sadac,
ganisazRvreba sxvadasxva startegiebi ga-
momdinare daniSnulebis adgilis turis-
tuli resursebis mravalferovnebisagan,
daniSnulebis adgilis adgilmdebareobis-
agan, infrastruqturisagan da a.S.

daniSnulebis adgilis marketingis
strategia SeiZleba Semdegnairad Camoyal-
ibdes:

1) mTavari aqcentis gakeTeba aRmoCen-
iT da saTavgadasavlo organizebul ture-
bze da maTi regularuli pozicionireba
sxvadasxva turistul bazrebze;

aRmoCeniTi turizmi.
a)  organizebuli kulturuli turebi
saqarTvelos istoriuli Zeglebis sim-

ravle, mravalferovneba da saerTaSoriso
turistul bazrebze stabiluri da mzardi
interesi kulturuli turizmisadmi. aseTi
midgoma iZleva qveyanaSi kulturuli tur-
izmis ganviTarebis did perspeqtivebs,
risTvisac saWiroa saerTaSoriso standart-
ebis Sesabamisi da mravalferovani turis-
tuli produqtis SeTavazeba. turistuli
firmebis mier kulturuli RirsSesaniS-
naobebis ufro profesiulad warmoCena da
sxvadasxva kulturuli RonisZiebebis
gaazrebulad CarTva programebSi.

b) organizebuli ekologiuri turebi
ukve arsebuli daculi bunebrivi teri-

toriebi Seadgens saqarTvelos  teritoriis
daaxloebiT 4 %-s. am teritoriebze
ekologiuri turebis dagegmva da ekoturiz-
mis TvalsazrisiT msoflioSi arsebuli
gamocdilebis gadmoReba da standartebis
Semotana sawindari iqneba uaxloes period-
Si saerTaSoriso turistul bazrebze am
mimarTulebiT Cveni adgilis damkvidrebisa.

2) saqarTvelos rogorc saerTaSoriso
konferenciebis, kongresebisa da Sexvedreb-
is Catarebis regionuli centris imijis
Camoyalibeba.

aucilebelia Seswavlil iqnas saqar-
TveloSi saerTaSoriso konferenciebis da
Sexvedrebis Catarebis potenciuri resursi,
raTa saqarTvelos Camouyalibdes aseTi re-
gionuli centris imiji. aRniSnuli segmenti,
rogorc turistuli produqti, jer ar aris
warmodgenili turistuli saqmianobis pri-
oritetul mimarTulebad, Tumca Tbiliss
realurad aqvs aseTi adgilis dasamkvidre-
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blad aucilebeli yvela piroba. kerZod:
regionSi centraluri mdebareoba; didi abre-
Sumis gzis Semadgeneli rgoli; saerTaSoriso
reputaciis arseboba da samxreT kavkasiis
politikuri centris roli.

am tipis produqtis bazari namdvilad
arsebobs samxreT kavkasiis regionSi. poli-
tikuri, biznessamecniero, kulturuli da
sxva tipis saerTaSoriso Sexvedrebi, rom-
lebSic monawileobas iReben regionuli da
saerTaSoriso organizaciebi, SesaZloa gaim-
arTos TbilisSi, sadac aris resursi, raTa
uzrunvelyofil iqnas yvela aucilebeli
piroba: transporti, usafrTxoeba, sastum-
ro da sakonferencio infrastruqtura, ko-
munikaciebi da sxv.

aRniSnulis ganxorcieleba, miT umetes,
mizanSewonilia mas Semdeg, rac TbilisSi
da sxva qalaqebSi funqcionirebs ramden-
ime maRali klasisa da Sesabamisi sim-
Zlavreebis sastumroebi.

mcire masStabis konferenciebis Catareba
SesaZlebelia aseve Tbilisis gareTac, ker-
Zod, gudaurSi, borjomSi, bakurianSi da CaqvSi.

3) adgilobrivi turistuli produqtis
realizeba saqarTveloSi

saqarTvelos Sida turistuli bazari
Tavisi sididiT ar gamoirCeva, magram faq-
tia, rom SedarebiT sustad aris aTvisebu-
li marketinguli TvalsazrisiT. Sida tur-
izmi ZiriTadad individualuri saqmiano-
bis sferoa da am segmentSi mcirea turop-
eratoruli kompaniebis servisis wili. amis
gamo, aRniSnul sferoSi arsebobs auTvise-
beli resursi, romelic SesaZloa gamoix-
atos Semdegi tipis saqmianobaSi:

- tradiciuli sazafxulo dasvenebis
organizeba Savi zRvisa da mTis kurortebze;

- samkurnalo-rekreaciuli turebis
organizeba balneologiur da klimatur
kurortebze;

- zamTris saTxilamuro paket-turebis
organizeba;

- SabaT-kvirebisa da sxva uqme dReebis
organizeba da a.S.

4) produqtis tipebis raodenobrivi da
xarisxobrivi analizi-inventarizacia

saWiroa ganxorcieldes arsebuli bune-
brivi, kulturuli, adamianuri da infras-
truqturuli resursis aRwera – inventari-
zacia. rac safuZvlad daedeba axali ti-
pis turistuli produqtis Seqmnas da ori-
entirebuli iqneba bazris segmentebis ga-
farToebaze. aseTi inventarizacia sistemat-
urad aRwers arsebuli turistuli resurse-
bis Semadgenel nawilebs, sxvadasxva sain-
tereso movlenebs da sxv. inventarizaciis
procesSi asaxuli unda iyos obieqtebis
iseTi fizikuri maxasiaTeblebic, rogori-
caa: misadgomi gzebi, manZili, arsebuli
zogadi turistuli infrastruqtura da sxv.
inventarizacias sasurvelia Tan daerTos
obieqtebis aRmweri fotosuraTebi.

aRniSnuli samuSaos mniSvnelovani naw-
ili erTjeradi xasiaTisaa da Sesabamisi
perioduli gadasinjvis gaTvaliswinebiT
(5-8 weli), SesaZloa mravali wlis manZilze
iqnas gamoyenebuli.

mopovebuli masala daxarisxebuli unda
iyos obieqtebis tipisa (istoriuli, kul-
turuli an arqiteqturuli Zegli, bunebrivi
obieqti, sakurorto resursi da misi tipi
da sxv.) da mniSvnelobis mixedviT (adgi-
lobrivi, erovnuli, saerTaSoriso). savse-
biT mosalodnelia, rom saqarTvelos Ti-
Toeuli aseTi obieqtis e.w. gayidvis uni-
kalobis maCvenebeli (UPS-unique selling propo-
sitions) SesaZloa dadgindes aseTi kvleveb-
is Sedegad. miRebuli masala ganxilul
unda iyos rogorc monacemTa baza da ad-
vilad xelmisawvdomi unda gaxdes yvela
dainteresebul pirTaTvis.
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This article briefly describes the main directions of the marketing activities connected to the tourism market:
the direct connection of the marketing objectives with the objectives of the market; the component elements of the
marketing strategy; the elaboration of the programmes of the advertising-informative activities on the basis of the
regular directives of the market and marketing strategy; formation of the conditions of the strategy for the destina-
tion point of the marketing; issues concerning the quantitative and qualitative analysis-inventarisation of the types
of the products in accordance with the marketing strategy of the destination point.
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